Weybridge Society

ity counts and your voice matters

Welcome to our 2026
AGM and Community Event




PROGRAMME FOR TONIGHT &‘-q

7:30 AGM

7:45 Guest Presentations (including time for some
questions)

Discover Weybridge (Maria McLaren)
Elevate Elmbridge (Vicky Zadeh)
8:15 Quick Updates on Society Activities
(Placemaking, Planning, Healthy Travel)
8:35 Break for socialising and viewing table displays
9:00 Q & A session for all topics



Weybridge Society

where community counts and your voice matters

Annual General Meeting

Wednesday 29" April 2025

Charitable Incorporated Organisation (CIO) Registered Charity # 1167053
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AGM AGENDA Y"*

Welcome and Introductions
Apologies for Absence
Approval of Minutes of last AGM —April 30t 2025 (tabled)

Approval of Trustees’” Annual Report, including Annual Accounts
(tabled)

Election of Trustee (s)
Election of Mr Liam McKeevor as Accounts Examiner for 2025
Election of Executive Committee —

* Those standing who are currently on the Executive Committee
= Nominations

Short Chairman’s Report

Any Other Business



* Updates on the year’s activities will be covered in

SHORT CHAIRMAN'S REPORT

Chairman’s Statement for the year is on the
website and in the next bulletin

Projects
Need for additional volunteers

Thanks to Committee Members and others who
contributed to the Society’s work

Engagement with EBC & SCC Councillors
Andy Richardson

the short presentations later this evening



Any other business?



End of Formal Business



SHORT PRESENTATIONS "
v

* Discover Weybridge
* Elevate Elmbridge
* Weybridge Society Update



DISCOVER"

WEYBRIDGE
S



A defined area (zone) where local businesses agree to pay an additional levy to fund projects and
services that improve the trading environment. These can include things like street cleaning, security,
marketing, and events to attract visitors aiming to boost economic activity in the area.

" KINGSTON
[\

Kingston First was the first UK BID, established in January 2005. FIRST

Including our neighbours; Love Walton, One Cobham and Esher BID.



WEYBRIDGE BID — DISCOVER WEYBRIDGE
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DESTINATION MARKETING & EVENTS

@ Develop a strong professional brand that represents the town centre
all Marketing the town with the objective of driving up footfall and spend

Dedicated website and social media platforms

@ Events programme designed to complement and enhance the business community

DISCOVER

WEYBRIDGE



BUSINESS SUPPORT QJ,_.\%_,;"

-

o
Q% A strong, united voice for our businesses
&, ] Communicating benefits, available grants and opportunities

= ®
ié@ Working with Surrey CC, EImbridge BC and other partners to access grants, match funding and CIL

;%7 Returning on investment through initiatives and potential cost savings via centrally negotiated services

DISCOVER

WEYBRIDGE



SAFE & ATTRACTIVE /&' ae

Working with Surrey Police and DGCS to create a safer town for our businesses, residents and visitors
@ Collaborating on projects to provide town improvements, whilst creating a sense of place
@ Planting additional trees and working with WiB to keep the town looking vibrant and green

@% Lobbying for town deep-clean funding

DISCOVER

WEYBRIDGE




DISCOVER

WEYBRIDGE

HAPPY 5
EASTERQ >

28" March - 12" April

VT

SO FAR...

* Christmas 2025

* First Aid Training

COMMUNITY
i ETY

TY OFFICER DISCOVER

WEYBRIDGE

* DGCS
* Easter Trail
* Website & Social Media

* Monthly Farmers Market



LOOKING AHEAD...

*  Summer Events Programme
-Street Party

-Music Concerts

-Community Fair

-Art Exhibition

* Business Awards

* Christmas 2026

* Collaboration with Community Groups

* Vintage & Antique Markets

Friday 19'" June
6pm-9pm

DISCOVER

Supportedby W EY BRIDGE
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WEYBRIDGE
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PART OF WEYBRIDGE SUMMER FESTIVAL
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THANK YOU
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Elevate Elmbridge CIC

WEYBRIDGE |
COMMUNITY CENTRE = ,_L

“Elevating spaces, empowering communities”



“Think about the last time you walked past the community centre.

Did it feel alive? Did it feel like somewhere everyone belongs?

Community centres used to be the beating heart of towns like
Weybridge — places where friendships began, people found support,
and neighbours became community.”



Who are wee

Elevate Elmbridge CIC is a not-for-profit created with one clear mission:
to safeguard, revitalise, and elevate community centres so
they once again sit at the heart of local life.



Weybridge Community Cenire

Community Centres are more than just buildings — they are lifelines.
By taking on this centre, we will:
» Protect an dveueedcommunilg asset for current and future generations.

» Reinvigor at e athacenmtre as omanglusinespace for all residents,
regardless of age, background, or circumstance.

» Empower | oc @Y propiging pflorelable spaces for groups, charities, and
enterprises to deliver activities and services.

» St rengt hen ¢ ommu bytdckinglisa@csidn, lsup@onirggevellbeing, and
creating opportunities for connection.

» Secur e-tleomg s ust ayiranekinglevety surplus back into the centres,
ensuring they thrive for years to come.



Understanding Today's Needs,

Shaping Tomorrow's Centres

Isolation & Loneliness Many residents — older people, young parents,
and even teenagers — lack welcoming spaces to connect, leading to
increased social isolation.

Withther i s i ng c o srianyadsiddnis arée singggling to access
affordable spaces, meals, and support — making community centres more
vital than ever as places of relief, connection, and opportunity
|
1 (| Unequal Opp eRebplemeadiaecessible, low-cost opportunities to
learn practical life skills—such as financial literacy, digital literacy, and
sustainable living—that are not widely offered in current community programs

Unmet Heal tblei & gWealeleds i n oweopEmeemunities(i':

resources and activities that promote physical, mental, and emotional health



Understanding Today's Needs,

Shaping Tomorrow's Centres

Community cohesion - Communities need connections across generations,
. cultures, and social backgrounds. Social cohesion fosters trust, reduces isolation,
and builds collective resilience.

People need a one-stop, tfrusted Re s o u r ¢ &r ndwudoting modern life
challenges—from job support to environmental initiatives—that is inclusive
and avoids bureaucratic barriers.

Social Hubs - People need a safe, accessible place to gather, connect, and
feel a sense of belonging. Humans are social beings, and communities need
spaces where relationships can form.

There is a lack of fully inclusive spaces and services that
meet the needs of people with disabilities, limiting access
to community participation, opportunities, and support.




Benefits to the Community & ElImbridge

» For Residents : welcoming hubs reducing isolation, supporting
wellbeing, and fostering belonging.

» For EImbridge Council : a trusted CIC partner delivering the
Connected Communities vision cost-effectively.

» For Local Organisations : accessible, affordable space to run
activities, deliver services, and grow.

» For Future Generations : secure, vibrant community hubs that are
resilient and sustainable.



What This Could Look Like

Coffee mornings and social groups
Wellbeing classes and movement sessions
Affordable room hire for local groups
Youth activities and creative workshops
Practical life skills and digital support

Local talks, exhibitions, and events
Volunteer opportunities

Support services under one roof

VVVVVYVYYY

A place that feels active, welcoming, and useful every day



Imagine This in 2 Years...

A centre where:

» The lights are on every evening

» Different generations use the same space

» Local groups are thriving

» People stop in for connection and support

» Weybridge feels proud of its community hub again



Latest Updates

» Contracts Exchanged

» Building Refurb

» The next 6 months

» Weybridge Community Centre — What's in a name
» Getting involved and volunteering



Weybridge Society k“.

Placemaking

Pauline O’Sullivan




PLACEMAKING UPDATE

SHAPING the LOOK, FEEL & AMENITY VALUE
of our town

Town Centre focus with 5 active projects to:

“*Increase more greening into the high street
**Introduce artwork to highlight town heritage

“*Make amenity spaces more welcoming



PLACEMAKING EXTRA TREES

REVITALISING WEYBRIDGE HIGH STREET
MURAL CHRISTMAS TREE
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# 12 NEW TREES in 4 LOCATIONS (3 IN EACH)



PLACEMAKING EXTRA TREES '
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PLACEMAKING EXTRA TREES




PLACEMAKING MURAL




PLACEMAKING MURAL example

\
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PLACEMAKING MURAL example
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PLACEMAKING
HEALTH CENTRE ENTRANCE




PLACEMAKING
HEALTH CENTRE ENTRANCE




PLACEMAKING
BAKER STREET ENTRANCE




PLACEMAKING
BAKER STREET ENTRANCE - an option

40



PLACEMAKING
LIBRARY HUB
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PLACEMAKING
SHAPING the FUTURE

** more interaction
** more feedback
“* more help

“* more improvement projects



Weybridge Society

where community counts and your voice matters

Planning

Kay Williamson
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\
PLANNING APPLICATIONS w

* Weekly review of all Weybridge-related planning applications via
EBC website

e Evaluate and submit observations/objections as appropriate
including multiple responses in case of appeals

* Membership of Weybridge Conservation Area Advisory
Committee

* Ongoing goal is to protect and enhance the character of
Weybridge by promoting high standards of planning — examples...



BT HUB Application 2026/0184

Existing Proposed




From West side

Extra 3m high
storey to be
added here

From East side
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Springfield LaneBowling Green

Entrance - original applications Entrance - latest application
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PLANNING CHALLENGES

* Flatted developments versus small family houses
* Major developments with consent but not commenced

* Block on major sites leads to more pressure on smaller
developments/infilling

* Impact of Elmbridge Design Code



\
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* Meetings with local councillors and with Local Planning Authority
* Member of London Green Belt Council

e Contribute to the Community Advisory Group for the Thames
Landscape Strategy



Weybridge Society k“.

Healthy Travel Weybridge

Sally Bean




WHAT DO WE MEAN BY HEALTHY TRAVEL?

* Choosing the healthiest
means of travel available
for your journey and your
circumstances

How far?
Will it rain? How
much do | need to
carry? Can | park?
Is there a bus?

* Reducing emissions;
improving wellbeing

* Following safety laws;
being considerate towards
other users of roads and
paths

" I N \RY, S S N 3
===y & o
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WHAT IS WEYBRIDGE SOCIETY DOING? eﬁ:

Communicating & Educating Working with other
Surrey Community Groups

N

ALTAvY
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Community Route-Mapping

54



WANT TO KNOW MORE? &‘-q

* Read our survey results

— Search for “Weybridge Society Healthy Travel Survey Report”
* Join our Social Groups

— Facebook Group (Healthy Travel Weybridge)

— WhatsApp Interest Group
* Join our Core Team

* Come to the Healthy Travel table and chat in the
interval

* Contact me on
healthytravel@weybridgesociety.org.uk

55


mailto:healthytravel@weybridgesociety.org.uk

NEXT: BREAK AND Q & A

Help yourselves to a drink and visit the table displays

We will start the Q & A for our speakers at around
9pm when we will be taking questions from the floor

If you are leaving before then or you want to make a
private comment, write on a card and leave it in the
basket with your contact details and we will get back
to you

Note: We welcome the presence of councillors &
election candidates, but as we are in the pre-election
period, they won’t be able to speak, in order to fulfil
our charitable obligations

56
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